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IN THE MATTER OF THE NOTICE OF INTENTION TO MAKE A PROPOSAL OF
CANADIAN DEVELOPMENT STRATEGIES INC.

IN THE MATTER OF THE NOTICE OF INTENTION TO MAKE A PROPOSAL OF
CROSSROADS ONE INC,

IN THE MATTER OF THE NOTICE OF INTENTION TO MAKE A PROPOSAL OF
OAK AND ASH FARM LTD.

IN THE MATTER OF THE NOTICE OF INTENTION TO MAKE A PROPOSAL OF
1143402 ALBERTA LTD.

IN THE MATTER OF THE NOTICE OF INTENTION TO MAKE A PROPOSAL OF
2061778 ALBERTA LTD.

IN THE MATTER OF THE NOTICE OF INTENTION TO MAKE A PROPOSAL OF
1216699 ALBERTA LTD.

IN THE MATTER OF THE NOTICE OF INTENTION TO MAKE A PROPOSAL OF
DEAN RUNZER

IN THE MATTER OF THE NOTICE OF INTENTION TO MAKE A PROPOSAL OF
LORI RUNZER
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SECOND AFFIDAVIT OF LORI RUNZER

I, Lori Runzer, of Fowler Lake, in the Province of Saskatchewan, MAKE OATH AND SAY THAT:
1. | am a director of the following corporations:

a. Canadian Development Strategies Inc. (“CDSI");

b. 1143402 Alberta Ltd. ("114");

c. 1216699 Alberta Ltd. ("1217);

d. Crossroads ONE Inc. ("Crossroads");

e. Oak and Ask Farm Ltd. ("Oak”); and

f. 2061778 Alberta Ltd. (“206");

(collectively the “FireSong Group”).

and as such | have personal knowledge of the facts and matters hereinafter deposed to, except
where stated to be sworn based upon information and belief, and where so stated, | believe the

same to be true.
2. | am authorized to make this Affidavit on behalf of the Applicants.

3. This Affidavit should be read in conjunction with the affidavit that | swore on October 21, 2021 in
these proceedings {the “First Runzer Affidavit”). Any terms not defined in this Affidavit have the

definitions ascribed to them in the First Runzer Affidavit.

Nature of Application and Relief Sought

4. This Affidavit is made in support of an Application by the Applicants regarding the following relief:

a. an Order extending the time within which the Applicants are required to file a proposal to
their creditors under Division | of Part Il of the Bankruptey and Insolvency Act to 4:00 pm
(CST) on January 26, 2022 (the "Second Extension Date"); and

b. an Order granting an administration charge in the amount of $100,000.00 (the
“Administration Charge") over the assets of the Applicants in favour of the Proposal
Trustee, MNP Ltd. (the “Proposal Trustee”) and legal counsel to the FireSong Group, MLT
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Aikins LLP ("Applicants’ Counsel’) in order to secure payment of the professional fees

and disbursements of the Proposal Trustee and Applicants' Counsel.

5. If this Honourable Court ultimately grants the relief sought in this Application, the Applicants intend
to use the time afforded by the Stay of Proceedings, with the assistance of the Proposal Trustee,
to implement a restructuring of the Applicants' business and financial affairs by the implementation

of a proposal or proposals to their creditors (a "Proposal”).

Background

6. On September 29, 2021, the Applicants filed the Applicants’ Notices of intention to make a Proposal
to the Creditors (the “NOIls”) with the Office of the Superintendent of Bankruptcy.

7. On October 28, 2021, this Honourable Court granted the first extension of the Stay of Proceedings
regarding the Applicants NOls to December 13, 2021 (the “First Stay Extension Order”).

Activities Since the Granting of the First Stay Extension Order

8. Since the granting of the First Stay Extension Order, the Applicants have been diligently engaged

in the following activities:

Retaining Mr. Zwickel

a. The Applicants have retained the services of Mr. Jon Zwickel, the principal of InnVenture
Hospitality Corp. to advise on best options to maximize the value of the Resort Lands.
FireSong Group is in the process of finalizing a written agreement with Mr. Zwickel
regarding the services which he will be providing to FireSong Group to assist with the

restructuring.

b. The Applicants have discussed various strategies with Mr. Zwickel for the purpose of
maximizing the value of the Resort Lands, including a restructuring of the existing
Fractional Sale Strategy to align better with local, national, and international fractional sales
markets. FireSong Group anticipates being able to report in more detaif on Mr. Zwickel's

recommendations prior to the Second Extension Date.
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Pursuing Hunting Qutfitter Business Qpportunities

The Applicants have been diligently pursuing business opportunities with two hunting
outfitters who have expressed interest in the following opportunities, given that the
FireSong Resort is situated in a remote location which is internationally recognized for the

quality of its whitetail deer:

i. renting the existing cabins to hunters on an exclusive basis during the spring and

fall hunting seasons;

ii. financing the construction of at least one new cabin which would be a dedicated

hunting cabin for one of the hunting outfitters during the hunting season;
iii. purchasing fractional interests in the cabins; and

iv. purchasing some or all of the Lakefront Lots for the purpose of developing the lots
into cabins which can be marketed as premier hunting cabins.

Aftached and marked as Exhibit “A” to this Affidavit is a copy of a brachure prepared by
Tourism Saskatchewan (“Tourism Saskatchewan”) describing the quality and desirability
of whitetail deer in this region of Saskatchewan, which attraction is in addition to other
desirable big game hunting opportunities local to the FireSong Resort, such as in respect

of bear and moose.

Indigenous Youth Program

The Applicants have made meaningful progress regarding the kaniyasihk Culture Camps,
including, among other things, becoming involved with the submission of a proposal to the
Government of Canada for funding to use the FireSong Resort as a facility for: (i) first
nations land-based learning and healing programs targeted to First Nations youth and
families at risk, and (ii) training of professionals who would then impiement the program

across Canada.

Attached and marked as Exhibit “B” to this Affidavit is a copy of the November 2021
publication by Tourism Saskatchewan which showcases (on the cover and at page 5)
certain of the initiatives developed by the kaniyasihk Culture Camps (including those in
regard to FireSong).
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Securing Further Rental Income

g- The Applicants have secured additional rental income through to the end of 2022, inciuding
in respect of eighteen (18) December 2021 holiday bookings, two (2) confirmed weddings,
one (1) pending wedding, thirty (30) general holiday bookings, a corporate contract with a
national accounting firm for two (2} days every two (2) weeks for the next twelve (12)
months, twelve (12) training retreats (the first of which arrives on December 6, 2022), and
the following key bookings:

i. a booking on January 26, 27, 28, 29 and 30, 2022 by B.E.ZEE Productions, an
independent Saskatchewan film production company for the purpose of, among
other things, shawcasing the kaniyasihk Culture Camps; and

ii. a booking on February 15, 16, 17 and 18, 2022 by Aboriginal Peoples Television
Network for the purpose of, among other things, showcasing the kaniyasihk
Culture Camps.

(collectively the “FireSong Bookings")

9. The FireSong Bookings are estimated to generate a net revenue of approximately $100,000,000
over the next six (6) months, which cash flow is expected to stabilize the Applicants’ cash flow and

provide the operating funds necessary to op‘erate the FireSong Resort through these proceedings.

Continued Efforts Toward Sale of the Farmland

10. The Farmland Purchase Agreement has not yet closed, primarily as a result of delays related to

the purchasers’ financing.

11. Since the granting of the First Stay Extension Order, the parties to the Farmland Purchase
Agreement have retained West Grove Capital Advisors ("West Grove"), a capital advising entity
that, among other things, assists with financing land transactions. West Grove is in the process of
finalizing a term sheet regarding financing for the Purchasers. 206 and Oak intend to bring an
Application before this Honourable Court for approval of the transaction forthwith upon the issuance
of a term sheet.

12. ATB, the first place mortgagee in respect of the Farmiand in respect of debts totalling approximately
$2,700,000.00, has obtained a redemption order in respect of the Farmland owned by 206
(the “Redemption Order”). 206 and Oak will work with ATB to pay out the ATB's indebtedness
upon the closing of the transaction contemplated in the Farmland Sale Agreement.
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Details Regarding the Sale of the Cranbrook Property

13.

14.

15.

16.

17.

114 is the legal owner of {and located in Cranbrook, British Columbia and legally described as Lot
25 District Lots 10353 and 10354 Kootenay District Plan 14598 (the "Cranbrook Property”).

114 holds the Cranbrook Property in trust for Benjamin Warren Runzer (“Benjamin”) (who is the
son of Dean Runzer and me) pursuant to a trust deed dated May 16, 2008 (the “Trust Deed"). A
copy of the Trust Deed is attached and marked as Exhibit “C” to this Affidavit.

Benjamin and his spouse are now seeking to acquire legal ownership of the Cranbrook Property
(the “Cranbrook Sale Agreement”) and are in the process of securing financing which would see
the mortgagee of the Cranbrook Property, being Ms. Yvonne Hoeller ("Ms. Hoeller"}, paid out in
full.

Since the granting of the First Stay Extension Order, 114 has connected with Pioneer through Ajay
Menenzes, who is in the process of finalizing a term sheet regarding financing for Benjamin and
his spouse. 114 intends to bring an Application before this Honourable Court for approval of the
financing forthwith upon the issuance of a term sheet.

The sales proceeds from the sale of the Cranbrook Property will only be sufficient to pay closing
costs and the indebtedness owing to the secured creditor, Ms. Hoeller.

Detaiis Regarding the Administration Charge

18.

The expertise and professional services of the Proposal Trustee and the Applicants’ Counsel are
essential to a successful restructuring of the FireSong Group. The Applicants require the granting
of the Administration Charge in the amount of $100,000.00 in favour of the Proposal Trustee and
Applicants’ Counsel in order to be able to continue to retain their professional services. Without
the Administration Charge, the ability of the Applicants to continue to retain the professional
services of the Proposal Trustee and Applicants’ Counsel will be jeopardized.

Conclusion

19.

Based on the foregoing, | verily believe that:

a. no creditor will likely experience any material prejudice as a result of the 45-day extension

of the Stays of Proceedings;

b. the granting of the 45-day extension of the Stays of Proceedings is likely to resuit in an
outcome whereby the Applicants will be able to make a proposal or proposals 1o their

creditors;
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c. allowing the FireSong Group to implement a restructuring plan will result in a better
financial outcome for the stakeholders of the Applicants; and

d. the granting of the Administration Charge is appropriate.

20. The Applicants continue to take their responsibilities to their creditors and investors seriously and
are working in good faith and with due diligence to develop a timely proposal or proposals to their
creditors which will maximize and enhance the value of the Applicants’ assets for all stakeholders.

21. | make this Affidavit in support of the following relief:

a. an Order to extending the Stays of Proceedings to 4:00 pm (CST) on January 26, 2022;
and

b. an Order granting the Administration Charge.

22, | was not physically present before the commissioner noted below, but | was linked with the
commissioner utilizing video technology.

SWORN BEFORE ME by electronic means at
Saskatoon, Saskatchewan this 6 day of

PV

.ﬁ'( r F? 27

Lorl Runzer e.,ﬁ

1S in and for the

Being a Solicitor
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CONTACT INFORMATION AND ADDRESS FOR SERVICE

Name of firm:

Name of fawyer in charge of file:
Address of legal firms:
Telephone number:

Fax number:

E-mail address:

File No:
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MLT Aikins LLP
Jeffrey M. Lee, Q.C., Dana M. Nowak, and Shay Brehm
Suite 1201 - 409 3rd Avenue S, Saskatoon SK S7K 5R5
(306) 975-7136
(306) 975-7145

jmlee@mitaikins.com
dnowak@mitaikins.com
sbrehm@miltaikins.com
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COVID-19 (CORONAVIRUS) UPDATE: SEE
DETAILS
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> > Big Game Hunting

Hunting white-tailed deer, moose, bear and more

Saskatchewan is a vast province of rolling prairie, dense forest and
thousands of lakes, with record-breaking white-tailed deer, plenty of black
bear and moose. With licensed outfitters throughout the province and a
wide variety of areas to suit your preferences, you can hunt to your
heart’'s content in Saskatchewan.

Hunt the Record: White-Tailed Deer

This is Exhibit "A" referred to in the Second Affidavit of Lori Runzer.

Sworn before me at Saskatoon, Saskatchewan on December 6, 2021

A Commissioner for Saskatchewan, being a Solicitor
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Saskatchewan's Growth Plan includes a goal of a 50 per cent increase

in annual tourism expenditures by 2030. High satisfaction with travel
experiences is critical to boosting visitor spending, encouraging longer
stays and ensuring repeat visits. Word-of-mouth advocacy, either through
face-to-face or online conversations, is fundamental to attracting visitors
to Saskatchewan.

Net Promoter Score® (NPS), developed by Frederick Reichheid and

Bain & Company in 2002, is a metric that can be used to measure the
intention to recommend a travel destination to friends and family. It is

also an indicator of overall satisfaction with travel or customer experiences.

How does it work?

Measuring NPS starts with one simple guestion: “Based on your overall travel
experience in Saskatchewan, how likely are you to recommend Saskatchewan
as a travel destination to friends and family?”

Visitors answer on a scale from zero (not at all likely) to 10 (extremely likely).
People who score nine or 10 are considered promoters — they are your
ambassadors. Detractors measure six or lower. In between are passives, who
give a grade of seven or eight.

To calculate NPS, subtract the percentage of detractors from the percentage
of promoters. The score can range from -100 (very poor) to 100 (world class).

Tourism Saskatchewan began measuring NPS in June 2021 to accomplish
three key objectives:

1. Identify Saskatchewan's best promoters

2. Track satisfaction with Saskatchewan as a destination over time

3. Shift priorities towards giving people a more satisfying visitor experience

These are indifferent
visitors who are just
as likely to visit or

These are unhappy
visitors who will actively
recommend against

These are happy,
satisfied visitors who are
loyal and committed to

Saskatchewan and may recommend Saskatchewan and are

be spreading negative Saskatchewan as likely to recommend

word-of-mouth. they are our visiting Saskatchewan
competitors. to others.

Going Places/November 2021

How was information collected?

Tourism Saskatchewan and the Ministry of Parks, Culture and Sport launched
a short visitor survey in June. The survey was distributed via email to people
who stayed at a provincial campsite. Select hotels throughout the province
also participated by circulating the survey link through email and placing tent
cards with a quick response (QR) code in highly visible locations. Hotel guests
could scan the code with their smart phone and then access the survey in the
phone’s web browser.

What are people saying about Saskatchewan?

Tourism Saskatchewan collected over 3,600 responses within the first three
months of the survey. Saskatchewan residents who visited other parts of the
province accounted for 87 per cent of responses. Most out-of-province
respondents were from Alberta and Manitoba. There were few international
participants, given border closures and travel restrictions.

As of September 1, Saskatchewan’s NPS amongst non-resident travellers is 59.
Although considered an excellent score, it falls short of competitor
destinations like British Columbia {66) and Yukon (81). Lack of dining options
in parts of the province, transportation (specifically poor road conditions and
lack of rest stops) and ease of booking were cited by out-of-province visitors
as issues that diminished their travel experience in Saskatchewan.

Tourism Saskatchewan has a goal to increase the province's non-resident NPS
by 0.5 points annually

Non-resident Net Promoter Score

65% Promoters — 6% Detractors = 59

Working with Net Promoter Score®

Identifying ambassadors through measuring NPS benefits businesses,
attractions, communities and destinations. Satisfied guests who are eager to
recommend a destination are more likely to be return visitors. They spend
more money while vacationing and influence new visits through their
referrals.

Tourism Saskatchewan encourages participation in the NPS initiative. If you

are interested in introducina the NPS survev at vour business, contact
Jeannetie Lye e
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Tourism Saskatchewan’s partnership with the global firm Destination Think!
produced a forward-thinking Restart Marketing Strategy for the province’s
tourism sector. The strategy’s goal far exceeds pre-COVID-19 status quo,

It will lead industry through recovery from the pandemic to a position
stronger and better than ever.

The Restart Marketing Strategy will build a solid marketing foundation to
establish a value-driven future for tourism that engages new high-yield
markets and is supported by residents. Over the next two years, work will
focus om:

« Evolving and refreshing the province’s tourism brand

+ Distinguishing regional brands

« Refining target market segments

« Identifying strong niche markets and enhancing Saskatchewan’s appeal
« Developing and launching an industry competitiveness program

"At the ground level, Tourism Saskatchewan is constantly assessing
opportunities with the greatest potential and that will yield the highest
return,” Amy Mclnnis, Executive Director of Marketing and Communications
said. "We're updating market segment characteristics, researching new
niche and export markets, and refreshing the tourism brand to resonate
with potential visitors. A foundational piece is the Place DNA® study that
Destination Think! completed this year. Consultation was fundamental and
insights were gathered from tourism organizations, businesses and
residents across Saskatchewan.”

Place DNA® explained

Place DNA® is built on the theory that residents are best positioned to
define how a destination can truly deliver on its identity. Locals can be the
best {or worst) advocates and notably influence the visitor experience.

According to Destination Think!, “a brand should be authentic and truthful,
and it should align with residents and businesses so that it can serve as a
catalyst for storytelling rather than an obstruction.”

The approach of Destination Think! is to engage the people who live there,
find out why they are proud of their home and pinpoint why people should
visit. Place DNA® projects typically involve spending time in a community
and engaging directly with tourism operators, local leaders and a
cross-section of stakeholders, Due to the COVID-19 pandemic, in-person
meetings gave way to virtual gatherings and conversations.

Going Places/November 2021
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Collecting Saskatchewan’s DNA

A resident survey conducted in 2020 received feedback from 1,200 people.
Virtual workshops were held in January and March 2021. The sessions
involved nearly 200 Saskatchewan residents and tourism industry
representatives from 100 locations - cities, towns, rural areas and
Indigenous communities. Lively discussion and a range of sentiments
revealed how Saskatchewan is viewed from within, what makes the place
tick, and which regional characteristics stand out.

The Place DNA® findings for Saskatchewan are central to the Restart
Marketing Strategy and will play a large part in refreshing the province’s
tourism brand and defining regional brands.

“Place DNA® helps Tourism Saskatchewan better understand the province
from the perspective of residents and dig deeper into the regional nuances
and unique selling points,” McInnis added. “The details uncovered will
greatly assist tourism marketing and product development efforts to
sharpen Saskatchewan’s competitive edge.”

Planning next steps

Saskatchewan’s Place DNA® will be used extensively to:

» Articulate attributes of the brand at the provincial and regional level

« Establish Saskatchewan’s competitive advantage

- Craft a brand promise and identify stories and themes

« Develop a brand strategy

« Gather insights to improve the quality of tourism products and
visitor experiences

- Identify and address gaps in how Tourism Saskatchewan and industry
stakeholders communicate to target audiences

For more information about Place DNA® and the Rectart Marketina Strategy,
contact Amy Mclnnis at 306-787-2313

































This is Exhibit "C" referred to in the Second Affidavit of Lori Runzer.

DECLARATION OF TRUST Sworn before me at Saskatoon, Saskatchewan on December 6, 2021

BACKGROUND:

A vumnussiuner 1 sasnawhewan, being a Solicitor

A. 1143402 Alberta Ltd of Sherwood Park, AB has agreed with BENJAMIN
WARREN RUNZER, to hold for and on his behalf, his interest in certain
real property as described as follows:

3618 Spruce Ridge Road
Lot 25 District Lots 10353 and 10354 Kootenay District Plan 14398
Transfer date: May 16, 2008

B. Allright, title and interest 0f1143402 Alberta Ltd in the Lands is beneficially
owned by Benjamin Warren Runzer.

NOW THEREFORE THIS DEED WITNESSES that 1143402 Alberta Ltd

1. acknowledges and declares that it and its successors and assigns shall, from
the date of this Declaration forward, stand possessed of the Lands and any
interests in the Lands, subject to the terms, conditions, covenants and
provisions contained in any mortgages, deeds, leases, subleases and other
indentures or documents relating thereto, in trust, for the use, benefit and
advantage of Benjamin Warren Runzer; and

2. covenants and agrees with Benjamin Warren Runzer that he and his
successors will, at his written request and at his expense, assign, modify,
transfer, release, mortgage, charge or otherwise deal with, to the extent
permitted under relevant laws, the Lands or any interest in the Lands at any
time and in such manner as he may in writing direct;

PROVIDED HOWEVER, that 1143402 Alberta Ltd shall have the right and
power to execute and deliver assignments, modifications, transfers, releases,
leases, mortgages, charges and other deeds or documents without delivering
proof to any person (including any party to such assignment, modification,
transfer, release, lease, mortgage, charge or other deed or document and
including the Registrar of the appropriate Land Titles Office or other such
registry as may be applicable) of any written direction by Benjamin Warren
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DEGLARATION OF TRUST

(2)

(b)

Runzer that such assignment, modification, transfer, release, lease, mortgage,
charge or other deed or document be executed and delivered.

It is acknowledged that in consideration of 1143402 Alberta Ltd
holding the Lands and all its interest in the Lands in trust for
Benjamin Warren Runzer for himself and his successors and assigns:

agrees that it will at all times indemnify and hold harmless 1143402 Alberta
Ltd and its successors and assigns, and that 1143402 Alberta Ltd and such
successors and assigns will at all times be indemnified and held harmless
against all actions, proceedings, demands, costs, losses and liabilities of
whatsoever kind or nature including without limitation, any liabilities in
respect of any mortgages or other encumbrances in respect of the Lands, any
income, capital gains, land transfer, property purchase or other taxes in any
way arising out of or relating to the Lands or any interest in the Lands and the
holding of sums by 1143402 Alberta Ltd in trust for Benjamin Warren
Ruonzer as beneficial owner; and

releases 1143402 Alberta Ltd and its successors and assigns from all sums

of money, claims, demands, actions, proceedings and accounts including
without limitation all income, capital gains, land transfer, property purchase or
other taxes arising out of or relating to the Lands or any interest in the Lands
and holding the same in trust for Benjamin Warren Runzer as beneficial
owner.

IN WITNESS WHEREOF, 1143402 Alberta Ltd and Benjamin Warren
Runzer have executed this Declaration of Trust as of the transfer date
of title.
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DECLARATION OF TRUST

1143(|n‘| AT DD'DRTA ‘l"‘“-

Per:_ . ) Date: May 16, 2008

Dean
Ben ’é“’%”” Date: May 16. 2008

Benjamin Warren”Runzer
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